Realtime Triggers for Ontime Decisions
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How do we do it @

Field Sensors

Customers Engagement
Optimization
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Public Reports (Covid19)
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Business Model

One Time Only

Wide range of sensors starting

$49

Per Sensor
Monthly Subscription
per site Per sensor

$79 $4



Traction and Market Outlook

% Growth

1.2 million
visits across
263 one sensory
Sensors type
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Traction
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Go To Market
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REQUIRED FUNDING Bridge Round

In-depth Development Operation
20% 30%

$1,000,000

Team Building Marketing & Sales
20% 30%
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